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Buyer Personas

Buyer Persona Priority Decision

Profile Initiative Criteria

CERTIFICATIONS MARKETING
BUYER PERSONAS

Compl A
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Buyer Pgrsona Priority Success Perceived Decision Buyer’s
Profile D : o
Initiative Factors Barriers Criteria Journey

Consumer;

ETWM Frederick Segment
Career Starter
Entry Level - Desktop

Roles Support Specialist,
Technical Support Rep

Reports To IT Manager

High school, Associates Age
: " 18-28
degree, vocational training

Education

MY RESPONSIBILITIES HOW | AM EVALUATED RESOURCES | TRUST

* Understand basic hardware * Reliable * Word of mouth (other co
and network configuration * Hard Working workers- boss)
as it relates to PCs, mobile * Soft skills/Helpful * Industry resources
devices and printers * Self directed (dice.com, ect)
Understand cloud * Training centers
computing at a technical
level
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Buyer Persona P.rl.orl_ty Success Perceived Decision Buyer’s
Initiative

Profile Factors Barriers Criteria Journey

What business conditions trigger this buyer’s decision to look for certifications?

Am | on track for what | want to My employer requires additional
achieve? education to move up the next level.

| like working in IT and | like my job. | want to My employer wants to see my expand my

earn more money and be the boss one day. What technical knowledge and skills to get the next

do | need to do to get to my dream job? level. | need a solution that will satisfy this
requirement.
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Buyer Persona Priority i:iig:: Perceived Decision Buyer’s

Profile Initiative Barriers Criteria Journey

What results or outcomes does this buyer expect from our certifications?

I need a solution that I need a solution that I need a solution that
will make my resume will help me learn new will provide a good ROI

stand out skills

I’'m hoping to find a solution | want to learn new skills and | need a solution that can be
that will grab the attention of increase my knowledge so | completed in less time than it
the hiring manager when they can open the door to more takes to earn a degree that

see my resume. opportunities for my career. doesn’t cost too much money.
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o Perceived "
Buyer Persona Priority Success Decision Buyer’s

Profile Initiative Factors BaIrIErs Criteria Journey

What attitudes or concerns prevent this buyer from investing in our certifications?

What if | fail? Time Constraints Financial Implications

What if the subject is too hard Who has time for school and Is it worth the money?

for me? Does that mean | will work?

never grow in my career? Can | afford the training and

* I'm | going to be cost?

overwhelmed trying to train What if the certification
for a certification while doesn’t get me a new job or
working a raise? Will | have wasted
Will my employer be my money?
understanding and support
my career goal?
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Buyer Persona Priority Success Perceived S3dhlel Buyer’s

Profile Initiative Factors Barriers ST Journey

Which features or benefits does this buyer evaluate?

If needed, how Is this affordable Does the Are CompTIA
do | get for me? certification certifications
education and cover the topics | creditable?
training? | want to learn

about?

What are my How much does Which certification Do employers care
training options? the certification covers topics I'm about this
cost? interested in? certification?

How much does
training cost? How much will it Are multiple
cost to take my certifications
How long does certification needed to achieve
training take? current? my end goal?

What is the total
investment?
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Dynamic Customer Journey

Customers share Prospects are
experiences, engage, exposed to an
and advocate. initial trigger.

Customers use Research our
our training and brand, products,
exams. and offers.

Customers complete purchase.
Academy Educator
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2015 Marketing Priorities

Most companies say improving the customer journey is a top priority for 2015

ONLY

78%

of companies are attempting Of companies will attempt
to differentiate through to differentiate on price
customer journey

*Source: Adobe Digital Trends Report
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Omnichannel User Experience

Marketing automations tool

= Enters into automated
campaign

>

display ad
campaign

Remarketing

email on
Marketo
“Interested

in Training”

Lead
Capture

>
A+ Auto Email
Campaign

TAKE THE QUIZ

CompTlA.

MARKETPLACE

Q. “What Type
T savcram

Of Training Is
Right For

A. self-study

Landing

GBB Bundle
Learner
Conversion
Campaign

About You
(Preferences
& Interests)
Marketo
Landing
Page

Deluxe
- Exam Voucher
fFreeRe\ake\/uucher
” TMASTER

§ Online Learning Tool

Save 46%

DETAILS

USE & ASK

>
Alumni
Engagement
Campaigns

y Register for CertMaster
_ C E R TMASTER
Post- campaign
Welcome
s Cart &
' Campaign
Alumni Upsell

>
the exam q
_ journey auto
> ploye” 5
N Registration ’ o >
Series
Campaign Remarketing
[ |
Campaigns

asons . >
Alumni ike auto campaign
Pre-Exam Abandoned
Display Ad
ENGAGE & ADVOCATE

____‘/
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Content is king

90% organizations

use content as part

of their marketing
strategy

5 Reasons why ;@p\_oye:s
Look for IT Certificationt

Academy Educator
Learning Partner Conference

*Source: Adobe Digital Trends Report

59% of companies plan to
increase content creation
budget
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How d oes yO urs pe n d com pa re ? *Source: Spiceworks: How to win friends

and influence IT pros

Average Percent of Budget Spend By Category

Digital Media

Content Creation

Events

Marketing Software & Tools

Other

0% 5% 10% 15% 20% 25% 30%
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Content Creation
e

What did we change?

— Increased visual posts

— Incorporated pop culture Our brains process images

— Recycled content into new forms 60 000
b

times faster than text.

-

Change up your
text-to-images ratio, and take
the time to choose images
that tell your story.
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A Case Study

Tell v. Show

CompTIA - The Computing Technology Industry
CompTIA - The Computing Technology Industry Association
Association Sosted by Buffer [21- May 24 at 7-06

. #SmartStat: "Enabling SMBs with Technology" study finds that small- and

[#SmartStat] 55% of middle and high school students would prefer to use medium-sized businesses have a tendency to work with the firms they
more technology in the classroom. already know - 65 percent say that they continue to work with firms they

have worked with in the past.

: http://bit ly/1HZ8ZxX
Perspectives from Students and R :

Educators on the Role of
Technology

‘ CompTIA's The Changing Classroom: Perspectives Tendency towards

Use of Outside IT Firms by SMBs

from Students and Educators on the Role of... familiarity and continuity

Areas Where IT Firms are Used

35% Repair/Troubleshooting

26% Installation/Integration

25% Web design/E-commerce
2,115 people reached Boost Post 23%  Technology procurement

65% 22% Cloud computing

Like - Comment - Share - Buffer - 233 [12 &> 1 c - AN ContRS

21% Cybersecurity

31% 15% Telecom
4% 14% Mobility/App development
- 10% Business process automation

Don't Use Use IT Firms oN Anahytics

174 percent increase = :: &

5.804 people reached Boost Post
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How we’re driving engagement

- Asking for and leveraging e

user-generated content

4? ’504 People Reached 10.“Can | print my voicemail?"”

9. “What’s the difference between
forward slash and backslash?"

922 Likes, Comments & Shares

8."“Idon’t have Internet Explorer, Just an
icon with an ‘e’. Will that work?"

561 314 247 7. "1 don’t like the changes with Outlook. Can
Likes On Post On Shares I go back to the old one?”

6.l received an error message but | don’t remember

what it said.”
127 18 109 \
Comments On Post 0n Shares 5."How do | open Windows?"

4."Can you make me an admin?"
234 230 4 3.“Microsoft Word isn’t installed yet, but | clicked the
O oy e e i e rmo Start menu and found it under a folder called
=ares On Post N =nares ‘Office 2013 Can you install it on my
Q desktop?”
_—
3 ?ﬁ? Post Clicks B 2. “There's no internet in my router.”
L Wl e i P

§=3T"_ _ E 1,396 1. “WHAT’S MY PASSWORD?”
hoto Views - Other Clicks #

]
v
ol
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How we’re driving engagement

- Creating visuals and seizing opportunities for
graphic creativity

Have you added your certifications to your LinkedIn profile yet?

Wow! It's Palindrome Week! e

to showcase your
CompTIA cerfications

ERTMASTER on Linked m
5/12/15
5/13/15 Want 6x more LinkedIn
5/14/15 views? Add your CompTIA
5/15/15 certification to your profile!
5/16/15
S.-“‘].?,"Als You have an updated profiée
5/18/15 weecaon  COMPTIA
5/19/15 #ImCompTIACertified

4 A —— CompTl A

Academy Educator
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Content Creation

Content Created in 2015

— Useful Career Information People share content to

— Holidays entertain and bring value
to one another.

— Testimonials

— Movies l ==

o)
“CompTIA certifications buffed up my 94 /) of PEop le car efuuy

resume and landed me a great job. consider how what the Y share
Not only did I gain knowledge in 3
the field, I gained confidence and ,A will be of use to others.

strategies for success in my career.” MAY THE FOURTH
BE WITH YOU

- TEDELY MERALUS
INFC TION SYSTEM SPECIALIST
GEOGLOBAL PARTNERS

Source; New York Times

CompT A
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Results: Engagement

I EEEEEEEEEEE—E—E—E—E—E—————hmmm——
- Facebook Likes increased 28 percent

- Total Organic Reach is up 140 percent

Likes, Comments, and Shares
These actions will help you reach maore people.

= |ikes Comments = Shares

Academy Educator &
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Recycling Content CompTlA

5 Reasons Why Employers
pear Manager] Look for IT Certifications

Throughout my employment at [company name], I've continug
the company. I've been working here for [amount of time] and
everything [company name] needs from my position. Fortunat
so IT professionals like me can handle whatever the industry
would need is for [company name] to sponsor me in acquiring

It's an investment, but you will see it pay off from day one. By
will have broadened my knowledge base teit all the latest ted
and gained the confidence ans ing to work with
% in 2015.

basically have tb

TG T

Find out how
certifications
leveraged this-.
IT Pro’s career.

Academy E 7
Learning P Conference ! CompTlAorg 24
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Recycling
Content

Hame ! Bilog Articles

IT Careers Blog

Meet Your New IT Co-Workers: The Avengers

by CompTIA Tus:

Tags: Joos, 1T siilis

Whether you'r2 answering paricked help desk calls from WPs, connecting 2 dozen offices intf
ke=sping priceless dsts away from cyber-terrorists, 3l you [T professionsls are the superhero
W n't flip through comic books or s2ll aut movie theaters to see what you do best, but there i
whose adventurss and fests mimic those occurning 2ll over the |T industry: The Avengsrs.

=t, the Avengers

hims=lf king of Earth and almost wiped out Manhattan in his
celzbrate the relesse of Avengars: Age of Ultron on May 1,
which IT job weuld suit esch member best?

= 3 popfflar group of people

The Avengers is perhaps the most formidsble team of superheroes ever a=sembled. When slizn God Loki zought to maks
stepped up to save the day. And so, to
wanted to imagine them filling your shoss. So we wondsred;

ol
.

s |
H#ITSUPERHERO

CompTlA

Iron Man - Software Developer

I’z not enough for 3 software developer to be 3 master enginesr — which Tony Stark, aks lron Mg
know how to inspire; to take an ocean of code and intricate design and turn it into 3 fulby-immersi
billiznaire playboy with a personality to match, Stark knos at it takes to capturs the imaginati
something brilliant, including the aforementioned Ultron, and has the brains to stay successiul fiof
ol imagine the lsunch parties he'd hold just for the incremental updates?

Black Widow - Information Security

Get Certified Training & Testing Explore Careers Continuing Education Getl

IONS - TAKEN

If IT pros were Avengers, which

YoucandolT,
we have your back.

CompTlA

If IT Pros were Avengers,
which one would you be?

n AKE THE QUIZ
to find out!

I SHARE

CompTIlA.org 25




IT Careers Newsletter

CompT A

IT Careers Newsletter

July 2015

SHARE THIS ISSUE ﬁ n m

Academy Educator &

Learning Partner Conference

Five Placas of
Tech from the
Terminator
Moviss That drs
Feeal Todsy

Since e oniginal
Terminztor i ;e
bl screen In 1954, he franchilss Mas Dacome 3 cultural
fiouchsione for scH diehards and malnstream audiences
alke. As Terminstor: Genlsys hiRs Miesters, we ook 3
kaok 3t how mich lechnalogy speculsied about In e
Terminsiar movies has bacome a really in 20135, Read
Maore.

“ FVicToR Y ' mn":,w

instituts Helps
Jamaican IT Pros

Flourish

_‘ Institute L_T'Esecq.s

winglzss intemst
DerMEatEs MElT JAMEIcEn CRies 300 STANInones ars 3
common sight. Jamaka's tech sector ks growing. But
e [T INustry ks Hot IMmune 10 B econamic reaifies of
I 1N 3 COUMAT} Ware Me e of exchange Wit e LS
dallar Is 2round 100 0 1. 2nd @ country Tat ks Just now
Deginning 10 recouer Trom 2005°S wandwide economic
OOWRRITL TFETS WheTe Viexior comes In. Read Mofe.

ComgTla,
ChannelCon

Upcoming Webinar
COmPTLA Natworis Tor Carssr Growth: An inshds

Parspective

Tuesday, August 18, 2013 | 11:00 am CT

ARend Bils Upooming
CoempTIA Nshwori+ ¢

welinar 80 find out how and winy
n DeneTR wour IT career.

ITPREADY

JOIN THE IT-READY NETY
A5 WE LAUNCH SUSTAINABLE
IT CAREERS

CoempTIA Creating IT Fullured
IT-Ready program peovides free
, irainieg and career

¥ PAY IT FORWARD:
ot haow you can help

Forward | Subscribe | IT Careers Blog | RSS

Four Reasons HR Execs Love
Certifications

When hiring for IT, there are readiby identifiable
resume listing certifications — that can help
HR execz make 3 sslection quickhy. Thoze hiring
fior IT positions love certifications for a range of
rezsons. Here are four,

US News Reveals 100
Bast Jobs - IT Jobs
o, ars Top Contendsrs

Almost 15% of
total email

Thenews lEoudi-TE

one of e hofiest carser
il pams on me market

o3y LS. News' 100
100 jos izt compilies M2 Dest Jols 1 e LS. Dased on oo
grown, salary, hiring demand, employment rate, stress level
30 wor-Iie DElEnce. Whlke 2 dNSrsE range of Jls span e
52, froem dental Mpglenist 10 S3les TeDresentzine, Mree out of
2 o 12N Jobs ane I IT. Read More.

campaign
traffic

Futures Foundation ks expanding Rs IT-Resdy iraining
DIOQTET Fough e Crestion of e T-Fesdy Netwark, 3
PERIONE] IENTK O HON-DIOTRS 3nd employers, and FEs
coRmPTIRE 0 [=ncning 4,000 mare [T carsers oy 2018
Preskdent Clinion menfloned Fiks commiiment in il
cioging remanics 3 GC1 America 2015 Leam about
T-Reay

which area
for you?

Wateh Uil vides and
Taks IT foF & Teat Drivel

Certification Corner

CompTLa ks proud to announce Skilsboost, 2 new, Tree
IT caresr resounce Tor students, parents and sducators.

ComgpTlA,
Announcing

Skillsboost

Rights Reserved. | CompTIA.org
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IT Pro Webinar Series

IT Pro Webinar Registration/Attendance Trends

6000
5000
4000
3000
2000

1000

1-Oct 1-Nov 1-Dec 1-Jan 1-Feb 1-Mar 1-Apr
23-Oct 22-Jan 29-Apr
—Registered 1224 2580 4880

— Attended 435 1204 2587

Academy Educator
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Continuing Education Credits Earned

| Attended a Conference Taught a Course |

Completed a College Course 2% 1%
4%

Earned a Non CompTIA
Certification
5%

Attended a Live Webinar
6%

Completed a CompTIA
Certification Training Course
9%

Completed a Training
Course
59%

Work Experience
12%




CompTIA Manage My Certifications | Help | About | Contact Us
Certified
Team

| & Testing ‘ Explore Careers ‘ Continuing Education ‘ Get Inv

Explore Careers /| Employ Cedified Pros /| CompTIA Certified Team

Show Your IT Staff is Certified with
the new CompTIA Certified Team
Award

Do you manage a team of CompTIA Certified Professionals? *Are at least 80% of them
CompTlA certified?

The new CompTIA Certified Team Award recognizes [T teams that have taken the extra step
to show they have the skills and dedication to provide superior service to their customers
(internal and external) by getting certified. This is a great way to recognize your workforce and
their accomplishments in certification.

What do you need to do?
Submit the attached application to the CompTIA website. Include the names and certification
of all certified technicians on your staff.

What happens next?

http://certification.comptia.org/ExploreCareers/EmployCertifiedPros/comptia-certified-team



Up Next

- 4:15 pm — Lightning Round Tech Update

- 5:15 pm — Welcome Reception
Saturday, August 1

- 8:00 am — Conference Breakfast and Partner Expo

« 9:00 am — Building Successful Training Solutions
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